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Diwali a festival
of joy, warmth

By Deepa Gopalan Wadhwa
Ambeassador of indla

| would like to extend my greetings to the
fellow Indian communi-
ty members and their
many Japanese friends
in Yokohama who have
been arganizing this
yvear’'s “ Diwali in Yoko-
hama” Festival for the
12th consecutive year at
Yamashita Park.

Diwali is a festival of Daq:ui Gopalan

joy and celebrations Wadhwe

By Ayuko Hira
Prealdarmt of Tha Indlan Commarce and Industry
Assacletion Japan -IClJ

The globalization of cultures intrigues
man to find happiness. Happy Diwali is a
festival greeting.

In India, with 3 bur-
geaning 1.2 billion con-
sumers who represent
one sixth of the world’s
population, monthly sa-
les of Japanese cars
and consumer goods
tend to be highest in
Qctober. Similar to the
worldwide Christmas
season of shopping, the Festival of Diwali
greatly contributes to the growing business
of Japanese manufacturers in India.

On Sept. 25, India’s Prime Minister Na-
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Ryuko Hirs

Best Wishes for a Very Happy Diwali!

where family and friends come together
to celebrate the victory of good over evil
and of light, which is knowledge, aver
darkness (ignorance).

In Yokohama, it provides an opportuni-
ty for us to mingle with our Japanese
friends and the public at large and bring
to them the warmth and colorful cultural
traditions of India.

| would like to convey my appreciation
to all the members of the Diwali
Organising Cammittee of Yokohama and
inform them that this year, we are adding
Diwali in Yokohama as one of the events
of the Festival of India in Japan, 2014-15.

rendra Modi launched “ Make in India”
(http/Mww.makeinindia.gov.in), a world-
wide mega campaign. India has widsly
opened doars to manufacturers and sup-
pliers to the world‘s second-largest and
fastest growing consumer market. The
campaign has a list of 25 priarity items.
India has an ample supply of 600 mil-
lion young, powerful peaple in the age
group af below-35, who offer their skilled
professional capabilities at one fourth of

China’s labor cost, which is a boon for
manufacturers.

A wide array of incentives and special
concessions with law cost debt and equity
provided by Japanese institutions, such as
the Japan Internatianal Cooperation Agency
{JICA) and the Japan Bank for International
Caaperation (JBIC) among others, have
made India the new focus of Japanese man-
ufacturers, Deregulation, labor reforms and
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HoteEL CROWN PaLass
HOTEL PEARL CITY

HMI operates seven
hospitality brands.
Just select one that

I : | suits your purpose. 28 o

CRESTON HOTEL

HOTELWELLNESRS

www.hmi-hotel.co.jp
Hotel Management intarnational Co., Ltd.

Ambika Trading Cumpany

Ambika House, 3-19-2 Kuramae, Talto-ku, Tokyo, 111-0051 Japan
| TEL:03-5822-6655 http//www.ambikajapan.com
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Publicity

By Fumiko Hayashi
Mayar of Yokohama

Congratulations on the successful
holding of “Diwali in Yokohama 2014.”
| would like ta ex-
tend my heartfelt
gratitude tw Mr,
Ryuko Hira, chair-
rman of the Festival's
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mittee, and all in- k'""" =
volved for their great -

efforts in supporting |\ '

such a wonderful Fumlko Hayashl

Yokohama proud of its historical status l
as India’s 1st economic outpost in Japan

event. This year marks the 12th edition
of “Diwali in Yaokohama,” a festival that
has deep roots in our community, and
to which we look forward with the ap-
proach of avery autumn season.
Yokohama's very close relationship
with India has a long history. Since the
opening of the port in 1859, which
spurred the qrowth of Yokohama into
the city it s today, countless Indian
people have chosen the city as their
home, establishing trading companies,
amang other activities. Yokohama was
India’s first economic outpost in Japan.
In 19865, the first sister-city agreement

involving Japan and India was signed
between Yokohama and Mumbai. For
five decades, the people of the two
cities have nurtured their friendship
and will celebrate the 50th anniversary
of the agreement in 2015. Toward that
memorable year, “Diwali in Yokohama
2014” is pasitioned as a prelude to our
50th anniversary celebrations. We
hope visitors will take interest in the ex-
change between Yokohama and
Mumbai while experiencing the appeal
of India through their participation in
this festival.
We look forward to seeing you thers.

TOPWELLNESS

free market access have made this year's Di-
wali Festival the most optimistic and oppor-
tunistic ime for Indo-~Japanese economic re-
lations.

The cultural message of Diwali is uni-
versal. Lord Krishna, Lord Jesus Christ,
Lord Gautama Buddha, Lord Kukai (Kobo
Daishi) and the maost recent incarnation
of Lord Sathya Sai Baba are the eternal
heritage of all humanity. Addressing a
large gathering at “Trayee Brindavan” in
Bangalore on Diwali of Nov. 1, 1986,
Sathya Sai Baba said:

“Dipavali is celebrated with rejoicings as
the day on which the forces of evil repre-
sented by the demon Narakasura were de-
stroyed by Sri Krishna. Each individual
should observe Dipavali as the day on
which the demaniac qualities in him, such
as envy, hatred, and anger, are weeded
out, and divine qualities like truth, righ-

Diwali festival illuminates India-Japan relationship

teousness, love, compassion and peace
are cultivated. Selfishness is the root of all
avils in man, and it should be eliminated.
Narakasura, though a deman, was a devo-
tee of Shiva. He had immense strength
and power. He indulged in many wicked
acts because of his hatred towards
Krishna. Hatred is the parsnt of many sins.
It is the gateway to hell. The burning of
crackers an Dipavali day is done by way of
expressing joy at the victory of the Divine
over the evil forces. The lamps are lit on
that day to signify the lighting of the inner
lamps in all beings from the one Supreme
Source of all light, the Divine. it is this unity
of the individuals with the Divine that
should be realized by everyone.”
Bharatiya (Indian) culture is boundless.
Every Bharatiya festival is saturated with
prafaund spiritual significance.
Yokohama and India have a special and

gignificant cultural bond. Asia’s first Nobel
laureate, Rabindranath Tagore, was invited
in 1916 to stay in the house of his friend,
Taikan Yokoyama, who was one of the
warld’s mast renawned Japanese painters.
Yokayama soon realized the immense mag-
netism of Tagore's towering humanism and
requested a celebrated citizen of Yokohama,
Hara Tomitaro, to shift and host Tagore at
the most scenic and nature-filled “ Shofu-
kaku,” a Japanese garden house.

The serenity and soul of Yokohama inspired
Tagore to write the world-famous poem “
STRAY BIRDS"” (New York, The Macmillan
Company, 1916). Today the Shofukaku stands
as a glorious monument in the Sankeien
Gardens of Yokohama, illuminating a millen-
nium’ & history of Indo-Japanese cultural
bonds. In the 66th verse of the poem, Tagare
writes: ” The infant flower opens its bud and
cries, Dear World, please do not fade.”
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% WISHIN G A VERY HAPPY DIWALI
Kayoko & Ryuko Hira
Kothari (Mantra Restaurant)
Sundri & Nari Mahtani

Urmila & Daniel Mansukhani
Rene & Lakhi Mohnani
Padma & Hariram Nanwani
Deepa & S K Rangwani

Renu & Gul Sadhwani
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12th Diwali in Yokohama - The Only Annual Diwali Event
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For 2 Days, Yamashita Park in Yokohama will become INDIA

October 18th (Sat.) & 19th (Sun.) 10:00a.m. to 19:00p.m.

Admission Free

Restaurants-Curry, Nan, Beer, Wine, Tea, Juice etc.
WFu-ra indo 03-8261-2805 Yindo-Food Mumbai 03-3261-2211 WKabir 03-3307-8600

“Nawab 03-5640-0507 YSiddique 03-5876-3956 % Spice Magic Calcutta 03-3688-43888

— Vendors-Spices, Apparel, Accessories etec, — ——

| Act Kanagawa Dalsan Sekal Shop Make Up Magic NAJA Spice Magic Calcutta

045-622-9661 03-3794-7370 NEE-BZEETH? ug-aﬁaafaaa
Alr indla Discover Indla Club Mapit Om T.LA Japan Co.Ltd.
03-5157-5593 090-9348-7263 042-978-7263 043-485-0852
Arl internartional indlan Flim Booth M| Fashion Tiger Elephant
03-3889-0111 080-3255-9707 03-8457-0740 03-3595-8088
Asia Hunter indiatourism, Tokyo National Body Art Association Umeda Geijutsu Gekljo
03-3641-7087 03-3561-0851 03-6278-8152 03-3503-5030
Ayurveda Beauty College IndoJin.com/MTR Rak Thal Vegefulllife
080-3247-8155 03-3537-6540 03-3688-4588 046-871-5857
Carevan Shantl Shantl International Link Ltd. Satya Sal Org World Bazar
055-848-6309 03-5319-3424 045-640-0370 048-554-4425
Chandni Japan & Indo Women Organization Shant! Ban KarcherJapan Ltd.
070-8552-2548 090-9397-8727 03-3630-5068 NBC Ltd.
Cinema Jack & Betty Kusum Siddique Suxukl Ltd.
045-243-8800 045-573-5878 03-5876-3955 Takara Tomy Arts Ltd.

Come and Enjoy the Brightest time in India and Japan's Friendship
Diwali in Yokohama Managing Committee 2014 / K.S.H. ICI1J
Tel: 045-662.1905, 04526

yehohamadiwalifigmail.com

S=H103 Fax: 045-263-8109

THE INDIAN COMMERCE AND INDUSTRY ASSOCIATION JAPAN

website www.diwaliyokohama,org

ABBEEAEHIOFBEIGS

(Fermar name - INDIAN MERCHANTS ASSOCIATION OF YOXOMAMA)




